
A whol e  new way
to Serve the World’s 

Most Sustainable F ish



A great new option for whole f ish menu applications. 
Cooking f ish “on the bone” with the head and tail 
creates incredible flavor and makes for stunning 
plate presentations. Now you can be among the 
f irst to offer American-caught, sustainable Whole 
Wild Alaska Pollock. 

Each f ish is perfectly sized for individual portions. 
Our captains are so proud of this f ish that every 
case carries the individual captain’s name, the 
f ishing boat, and the catch location. 

It’s a 

New 
Idea

Each case shows 
the captain’s 
name, the fishing 
boat and the 
Catch location.

Introducing 
Captain’s Reserve™ 

Whole Wild 
Alaska Pollock Only available for a limited time



It’s time to take another 
look at frozen f ish because 
these days it is often  
“fresher” than fresh. Wild 
Alaska Pollock is frozen 
within hours of harvest to 
lock in its delicate texture 
and clean “fresh” taste. 
Give it a try! Its flavor will 

outshine your current fresh 
whole f ish options. Frozen 
Whole Wild Alaska Pollock 
also has the added conve-
nience of being ready to go 
whenever you need it and 
has a lower carbon footprint 
than f ish that is flown in 
fresh every week.

Why Frozen is  
a Lot

Fresher

Better 
for the 

 
Planet
Wild Alaska Pollock is the 
most abundant f ish in the 
world and also one of the most 
sustainable. More and more, 
restaurant customers are 
looking for sustainable sea-
food, and Wild Alaska Pollock 
will help you drive traff ic and 
build customer satisfaction.



Wild Alaska Pollock is a great way to 
highlight your menu innovation and 
commitment to American f ishermen 
and sustainable food production. It’s the 
right thing to do and also what your  
customers want. To f ind out more, email 
us at sales@tridentseafoods.com
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wild  
alaska  
pollock 
the  Truth

Consumers prefer wild seafood over  

farmed by a margin of 3:1* 

keep it wild

Alaska Seafood is the most recognized  

protein brand on U.S. menus.* 94% of  

consumers are more likely to order a  

seafood item if the word “Alaska” is  

used to describe it.*

Highlight Alaska 

70% of U.S. consumers say it is important  

that the foods they eat are produced  

in a sustainable way.†

Make it Sustainable


