








Wlld ke p it wild
alaska " ‘
pol ock

Consumers prefer wild seafo d over

the WD{I@&E Truth farmed by a margin of 3:1*

Wild Alaska Pollock is a great way to

highlight your menu innovation and

commitment to American fishermen i;i

and sustainable food production. It’s the Hig h Iig ht Alaska

right thing to do and also what your
customers want. To find out more, emali ‘

us at sales@tridentseafoods.com
Alaska Seafo d is the most recognized

protein brand on U.S. menus.* 94% of
consumers are more likely to order a
seafo d item if the word “Alaska” is

used to describe it.*

Make it Sustainable

70% of U.S. consumers say it is important
that the fo ds they eat are produced

in a sustainable way.t

Source: *Datassential, TIFIC Consumer Perceptions of Food Technology
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